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AVA DIGITAL STUDIO - FICTIONAL BRAND CAMPAIGN MARBELLA



6-ti-um | Latin, noun

Leisure. Repose. The hours a person actually owns. Not idleness — the Romans meant the restored

self: time given back to thought, to craft, to rest that has been earned.

Its opposite is negotium — literally not-otium — and that is the Latin word for business. Two thousand years later we still

define our working lives as the absence of rest. This campaign is about the other half.



AVA DIGITAL STUDIO - SELF-INITIATED - FICTIONAL BRAND

A hotel that does not exist, built to prove what a small studio can now shoot.
Otium is the Latin for rest that has been earned — and the twenty seconds that

sell it.

THE CHALLENGE. No client, no brief, no budget line. AVA The brand sells one thing, which is permission to stop. Every
Digital invented a luxury hospitality brand end to end — creative decision follows from that. The chaos is loud,

name, mark, slogan, properties, service culture — and then crowded, cold, wet and shot at night. The sanctuary is quiet,
produced the campaign as if it were going to air in the most empty, warm, dry and shot in daylight. Nothing in the
expensive advertising minute on earth. The point is not the second half rhymes with the first half except the human
hotel. The point is that every frame in this book was directed, being moving through it. THE PROOF. Three properties on
lit, cast and graded without a location, a crew or a permit. three continents — Sdo Paulo, Kyoto, New York — each with a
THE PHILOSOPHY. Otium is the Roman idea of leisure as a main and a secondary elevation, an arrival, a public interior,
serious pursuit — the restored self, not the escaped one. Its a suite and a ritual. Thirty-two frames, one visual grammar,

opposite, negotium, is literally the negation of rest: business. zero locations.



THE FILM - STRUCTURE - SOUND

Twenty seconds. One hard silence at eight and a half, and everything before it

exists only to make that silence expensive.

STRUCTURE. 0:00-0:08.5 is the noise — fast cuts, night, rain,
crowds, cold blue. At 0:08.5 the picture and the sound drop
together for a beat. 0:08.5-0:20 is the sanctuary, one slow
continuous move into daylight and green. The cut is the
product. SOUND. Seedance generates diegetic sound
effects only — no music, no speech — so the chaos is built

from real acoustic pressure: rain on glass, brakes, footfall,

sirens. Music enters only after the break, scored to the hotel:

felt piano, warm cello, wide reverb, 65 BPM. VOICE. Two

lines, one female voice, both against piano. “The world
demands everything” lands as the silence breaks. “Otium.
The rest can wait” closes over the mark. Nothing else is
spoken. PIPELINE. Stills generated and art-directed frame by
frame, then animated as reference-driven clips at 1080p, cut,
graded and scored in post. The wordmark never touches a
generation — it is laid in clean at the end, where a brand

belongs.
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Eight and a half seconds of everything the viewer walked in already carrying. Night, rain, other people.




.‘ PRESSURE

THE GLASS BOXES

Everyone is workmg late in‘a different box. Nobody is working late together
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PRESSURE

SHOULDER TO SHOULDER

Proximity without contact is the exact loneliness this brand is sold against.
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ALTITUDE

THE VIEW YOU PAID FOR

The corner office is still on the wrong side of the glass.

n@3_penthouse



- s o e e
L
S s . - . n
- -
- == - : :
iy - < = A - . z s
- . o
- 5
- ¥ . o~ . 2 £
- = - |
— - - — - - - -
- — -
— i
o >y o - - =25 =3

WATER ON GLASS

p w
- [ . - % o
- e . o, g _U
- L S . o -
- = ’ E =4 - L ‘o >
- - § o - — w
= - - e et Y =
il - o
N TR
- . T *
‘ » - v -y .
. '




MOTION

| THE CONCOURSE

Everyone here is going somewhere. Nobody here is arrivin




MOTION
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PEAK PRESSURE

=

The loudest frame in the film sits three seconds before the quietest.







Section |1
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The cut. Sound vanishes, daylight arrives, and the road stops belonging to anyone else.
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SAO PAULO

THE PRIVATE ROAD

ARRIVAL .
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The same gesture in another hemisphere. The brand travels; the feeling does not change.
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ARRIVAL - KYOTO

THE CLEARING

The city is still down there. That is the point — visible, and finished with. N ; {
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Section |11
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Three properties, one architectural argument: the building is never allowed to win against the forest.




SAO PAULO - MAIN

ABOVE THE CLOUD

The skyline sits below the guest for the first time in the film.
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SAO PAULO - SECOND

THE STILL WATER

Every property is given water that does not move. It is the visual answer to rain.

s@2_sp_sec




“MAIN

THE TERRACES

KYOTQ
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KYOTO - SECOND

THE FAR SIDE

Framed from the opposite hand so the two Kyoto plates can cut against each other.




NEW YORK - MAIN

THE RIVER LIGHT

Manhattan is in frame, and it is soft, distant and irrelevant.
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NEW YORK - SECOND

THE TERRACE

The only building in the film permitted to face its own city.
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THE
ARR

WELCOME

VAL INT

3

The first human warmth after eight seconds of crowds. Staff are the payoff here

[ORS

, hever decoration.
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SERVICE

THE DOOR

Someone is already waiting. That is the entire proposition.

w81l_doorman




NEW YORK - ATRIUM

STONE AND BRASS

Scale deployed to calm rather than to impress.




KYOTO - COURTYARD

BLACK WATER

Falling water, at last, that nobody has to run from.
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SAO PAULO - ATRIUM

LOOKING UP

The only frame in the book that travels upward. Every other shot lies down.
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SERVICE

NO FRONT DESK ™

The formalities happen sitting down, which is the whole difference.

I!:’f‘ - w85_checkin e LS

-.‘__‘-_‘.‘.‘:ﬁ‘ R



SERVICE

ONE STEM

Care is proven by the things a guest was never meant to watch happen.

wBb_housekeeping



Section V

THE 4N
0 1328

Where the twenty seconds land. Every frame in this section is a heart rate coming down.




KYOTO - SUITE

MULBERRY SILK

The bed is dressed identically in all three cities. The consistency is the promise.
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NEW YORK -

AUTUMN LIGHT

Same linen, same restraint, no snow. The brand is a standard, not a climate.

SUITE




SAO PAULO - SUITE l

THE OPEN WALL '

The glass slides away entirely. Nothing is left between the bed and the canopy.
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DETAIL

THE VALET STAND

The coat comes off. Nobody is going anywhere.

r@4_dressing



DETAIL

IN-ROOM BAR

Crystal and small-batch spirits, arranged for exactly one person.




DETAIL

CARVED STONE

Drawn before arrival, so that the guest never has to ask for it.
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Three frames that exist only to slow the pulse. Nothing in this section has anywhere to be.



THE LONG SOAK

Doing nothing, expensively, on purpose.




RITUAL

THE WHISK

Slowness performed by someone skilled reads as luxury. Slowness alone reads as boredom.
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INSIDE THE GREEN

The only interior shot from within the planting rather than beside it.




Section VII

IHe TABLE
CRAFT & CLOSE

The last human craft before the mark — hands that make the silence feel earned rather than empty.




KYOTO - COUNTER

THE KNIFE

Four guests, one pair of hands, and not a single phone. The exact inverse of the elevator.
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SAO PAULO - DINING

THE TASTE

A pour offered for approval. The guest is the authority here, not the house.
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NEW YORK - BAR

HAND-CARVED ICE

The last held breath before the mark.
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THE REST CAN WAIT

IDENTITY - THE MARK

COPPER ON BLACK

Copper, not gold. Gold is what the noise is chasing; copper is what is already in the room. The
mark is never generated into a frame — it is struck clean in post, where a brand belongs.

otium.mark.png



"The world demands everything.”
OTIUM. The rest can wait.

OTIUM

AVA DIGITAL STUDIO - FICTIONAL BRAND CAMPAIGN MARBELLA



